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Appendix
— 1. B FEIRLAB =
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Appendix

— 2. 24N FA H FEIRLAB =

2SALE AOIHIEA
SHiE (igl:2) A (ci2l-2)
= 2016 2017 2018 a2 2016 2017 2018
RS 2 A 147,734,800 260,746,031 818,224,051 2o 0 147 603 689 ) 039697 311
H| R EAHA 38,000,000 375,292,719 1,604,053,977 . 14 367 525 7 0gs 833
R 185,734,800 636,038,750  2,422,278,028
0 403,236,151 1,352,631,473
qs= 43,082,800 307,246,915 1,650,067,672
37,348,000 343,676,379 1,252,438,802
Hl 7S5 0 0 0
-37,348,000 56,559,772 100,192,671
23 & 43,082,800 307,246,915 1,650,067,672
0 124,126 18,272,690
e 3 180,000,000 302,000,000 331,555,000
0 13,544,063 21,863,840
2t=of 0 18,000,000 361,262,000 SR S0
0|2}2Jof 37,348,000 8,791,835 105,393,356 37,348,000 46,139,835 2o
2 e & 142,652,000 328,791,835 772,210,356 0 0 0
S UAHEE 185,734,800 636,038,750  2,422,278,028 -37,348,000 46,139,835 96,601,521
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m— 03. A& A2

PEIRLAB =

Ml 2l A Y S el el
a = 2017 2018 2019(E) 2020(E) 2021(E) 2022(E) 2023(E) 2024(E)
o= 448 2,040 2,120 4,500 8,100 11,250 18,720 29,994
=27t 44 687 697 1,567 2,942 4,539 8,415 14,765
oi=0l<] 403 1,353 1,423 2,933 5,158 6,711 10,305 15,229
THOR 2k ] 344 1,252 1,276 2,500 4,280 5,406 7,929 11,115
FH0l[9] 57 100 147 433 878 1,305 2,377 4,114
HOUMHIE 0 0 15 87 176 261 475 823
g71=01¢ 46 97 133 346 703 1,044 1,901 3,291
7| EAr O =N 448 2,040 2,108 4,050 6,750 8,010 10,620 12,984
LAt E 0 0 12 450 1,350 3,240 8,100 17,010
LAEHIS 0% 0% 1% 10% 17% 29% 43% 57%
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