


“Key toK-Beauty”

Cledbel/ BrandStory

“ThemainmotiveofCledbelisKeytoK-beautywhichmeansfind  naturalb

eautyforeverywoman

wewillbewithallwomenwhopursuebeauty ofthetime”

= Key

= to

=Beauty



Cledbelhasspecialknow-howfor20yearsofbeautybusinessandwaslovedforhydrogelgoldmask  which is the 

first gold concept mask in the market and lifting mask which contains lifting needs  Moreover, Itrewritethehist

orywithV liftingcushionwhichhelpsforcover,

radiance and Double-jaw lifting was sold 600million for only 2years of launch  Becoming keyt

oK beauty,westillstriveforresearchanddevelopmentforgoodproduction

Continuous research and development forbeauty

Promising for customerimpression

ThemainmotiveofCledbelisKeytoK-beautywhichmeansfind naturalbeautyforeverywoman  wewillbe

withallwomenwhopursuebeauty ofthetime



Since launch 2018  

AmazingrecordwithonlyV cushion

( 950hundredmillionsales /sold5.9millioncushions)

AmazingachievementsrecordofCledbelV cushion

Season1 UltraV LiftingCushion

35BillionSales/ 2.2MillionSales

Season2 MiracleV Cushion

60BillionSales/ 3.7MillionSales



CledbelModel GOSOYOUNG/ KIMHEEAE

Brand Sales Over 190Billion

100billionsales inabouttwoyearssincethe

launchoftheliftingcushion/ 6.4million(2018.1-2020.4)

Secondplaceincushionsegment(market)in2020/  Third

placeincushionsegment(market)in

2019(KantaWorldPanel2019,2020)

Pioneeringa newtrendof liftingV-cushion  (high

performance),notjusta cover.

LiftingPack/ LiftingCream/

LiftingampoulelampSpecializedBrand.



v

OFFLINE-PRODUCT

Famous Magazine EDITOR'S PICK and AWARD #1

Marie claire , allure

Editor's Pick

Nylon

K-BEAUTY Ranked #1

APRIL2019

2019

Korea, the United States,Japan,  
and China selected
by Beauty influencer

#1 in cushion category

광채10

0% 만족

화사한피부

100%만족

리프트효

과100%만

족

피부가편안

100%만족



Cledbel- Marketing& PR

•TV&
Movie theaterCF

•Magazinead

•BeautyYouTuber,  Ins
tagram  YouTubead



•2020 launcheventfornewproducts(BanyanTreeHotel)

•Communicationofmakeupclassandstoredisplayby Sinnnim(1.6millionfollowers)



SalesChannel
•TV Homeshopping

•Online shoppingmall

•Duty-freeshop

•OffLine(lohbs,lalavla)

•OtherOverseasExport/ Branch

SALESDISPLAY Marketingacivity Salesresult



Salesitem

Colorcosmetics

Basic

Eyelifting

GlowPowerLiftingV Cushion MiraclePowerLiftingV Cushion

OneKillV LiftingPack Anti-agingampoule / cream power liftingserum, cream moisture serum,cream

Tone-upcream

eyeampoule, serum,cream Glow MooltokCream Mist



TargetthetrendleadingMZgeneration!

Strategy 1. Strategy 2. Strategy 3.

Introduce various needs  differ
ent from existing  products, bu
tlet'sdifferen- tiate bymaintai

ning
high-functioningcompo- ne

nts ofCledbel.

New Young & Trendy  Image
s ExcludingOldTop Models fr

om  Communications

Executedigitaladssuchas  Inst
agram, YouTube, and  Kakao rat
her than  traditional TVmoviet

heater  magazineads

Develop / launch  differe
ntiatedproducts  for MZ g

eneration

Selectionof differentiated  A
mber Senders for

MZ Generation

DigitalAdvertising  C
oncentration for  M

Z Generation



Includeshigh-functionalcomponents,not justmakeupcushionsforsimplecovers  Emphasiz

ingthefeelingofreceivingskincareevenduringmakeup

Cledbel first! 3 typesof customizedcushion

#Basedonthebeautykeywordof MZgenerationcalledChakbuttem.  KeyKey

wordsareaddedtoproceed

Strategy 1. Develop/launch differentiated products for MZ generation

#CHAK CHAKCHAK

Liftingcushion  #
VCHAK

Super covercushion  #
MILCHAK

Glow cushion  #
GGOLCHAK



롭스, 랄라블라매출1위(

2월,4월)

나일론어워드

#VCHAK

LiftingCushion

Youngliftingcushionsforskinintheir20sbeginningto  losemo
mentum

Elasticitywithpeptideproteincomponent

Goldmicrofibercollagen+ Meltingmicrofibercollagen  for lifti
ngskin

Contains hyaluronic acid for moisturizing the skin  Contai

nspinkreflectorpowderforyoungV CHAK

Completionofyoungandsmoothskin V CHAK



Macro/microdoublecoverpowdertoeffectivelycover  pores
, blemishes, freckles,etc.

Elasticitywithpeptideproteincomponent

ContainshybridcoverpowderandvitaminC  deriv
ativesspecializedfordarkcirclecovers

Containshyaluronicacidformoisturizingtheskin

Cushionfortightskinwithoutdarkeningallday

Cledbel first  cover cushion

2

롭스, 랄라블라매출2위

#MILCHAK

Super coverCushion



Cushionformoistandglossyskin.

Moistandsmoothskinalldaylongwithtriadhyaluronicacid  inpoly
mers,lowmolecules,andheavymolecules

Peptide proteincontent

Containshyaluronicacidformoisturizingtheskin

Cushion for Bareskin

Cledbel first  g lowcushion
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롭스, 랄라블라매출3위

#GGOLCHAK

GlowCushion



Communication withSINNNIM  fav
oritecushion

Customer communicationthroug  Insta
gram advertisement  and Instagra
mactivation

February Sales No. 1  

2nd in March sales  (

base makeup)

SUCCESS STORY1

LOHBSbasemakeupafterFebruarylaunch #1(February)/#2(March)

SALESDISPLAY Marketingacivity Salesresult

끌레드벨파워리프트V쿠션

끌레드벨파워리프트V쿠션

롭스2월품목별매출TOP3

네이크업페이스NEW 원나잇쿠션

이글립스블러파우더팩트

롭스3월품목별매출TOP3

이글립스블러파우더팩트

루나커버풀쿠션



Strategy2.SelectionofdifferentiatedAmbassadorforMZGeneration

Youtuber Sinnnimwith
1.6 millionfollowers.

Former member ofX-One  
ChoSeung-yeon



Strategy3.DifferentiatedmarketingforMZgeneration

Sinnnim'sLaunching M
akeup Class and  Store 
Display  Communicatio

ns

ChoSeung-yeon  T
Vcommercial

Instagram  Yo
uTuberads

SalesActivation  e
vent



SUCCESS STORY2

Communicationwith  Ch
o Seung-yeon's  Chak C
hakCushion

Increased brand awareness of TV commercials  Increase 
brand awareness through Instagramand  YouTube ads
LalablasalespromotioneventforChoSeung-yeon'sfans  (photo
card,hand-writtenlipsticklottery,etc.)

No. 1monthly sales  fo
r Aprilrelease

끌레드벨파워리프트V쿠션

랄라블라4월품목별매출TOP 3

문샷마이크로글래시핏쿠션

이글립스블러파우더팩트

Lalavla#1BaseMakeupSalesforApril

SALESDISPLAY Marketingacivity Salesresult



Two versions oflimited release Limited Edition Launch Interview  Instagram a
nd YouTubeAdvertisements

Hand-written bromide andbromite  raffl
e events forfans

ChoSeung-yeon'slimitededitionunboxingvideo,etc.

Soldoutof4,000setsin58minutes  after
thelimitededition/

salesofabout300millionwon

SUCCESS STORY3

1) ob version

2) gingversion

CledbelxCSYlimitededitionrelease(CledbelHomepage)

Differentiatedproduct Marketingacivity Salesresult



24-hour lifting maintenance  

of bimaxillary

Cledbel V CHAK MIL CHAK  

CUSHION



Cledbel– CushionCF

CushionPPL
KimHee-aeCushionPPLforJTBC'sdrama



Korean Women Are Now More Powerful  
We'rebackwitha cushionfora smoothV!

NewCledbel2020GlowPowerLiftV Cushion  Rose 
Gold/Black/Pink

# V michakCushion



Lifting increase Maintains 24-hour lift on both sides of theskin

-Goldmicrofibercollagen/ Meltingmicrofibercollagen/ 24Kgold: 500%increase  (compared 

toseason 1)

-Replacinggoldmicrofibercollagenwaterinsteadofpurifiedwater

-30%ofgoldmicrofibercollagenwater-Containsthecoreingredientsof30bottlesof  goldthread c

ollagen ampoule

-Pink Vitamin microfiber Vitamin Collagen UP(new)

-500%increasein14peptidecontent(comparedtoSeason1)

-Flourine,EGF 500% increase (Compared to Season2)

Cover increase 24-hour redness, yellowness, and darkeningcoverage

-PinkMineralCoverPowder/ CloseCoverwithHybridCoverComponents

Moisturizing increase
-Doublemoisturizingeffectduetoincreasedmoisturecontentandmoisturecontentintheskin

-500%increaseinhyaluronicacid(comparedtoseason1)

-Cactus extractnew!

Reinforcementofcomponents- 500%enhancementofcorecomponents  suchas
goldmicrofibercollagen+ hybridcovercomponents



Morepowerfulback-to-backcledbelliftingcushion.

12HourLiftingMaintenanceNO!

-> liftingincrease
Maintains24-hourliftbimaxillary  of 
theskin

24-hourredness,yellowness,and  dar
keningcoverage

Doublemoisturizingeffectdueto  incr
eased moisture content and  moistur
econtentintheskin

Lifting  in
crease

Cover  in
crease

Moisturizing  i
ncrease



V bumpsincrese-naturalskintonewithgoldenratiobumps+  
natural Vchak cover

Close-upcover  
bumpsincrese

Bright  pin
k toneup

64%GoldBeigeEssence

Gold microfiber colagen  molt
en microfibercollagen  RealG

oldpeptideprotein

36% pink mineral Essence

natural origin  pi
nk mineral  hyal
uronicacid  cact

usextract



Clinicalincrese-Maintains24-hourbimaxillarylift+ 24HourCover+  Double 
Moisturizationimprovement

LiftingClinictest(One-time&2weeks)  bim

axillary lifting on a singleuse

12 Hour bimaxillaryliftingMaintenance 24HourbimaxillaryliftingMaintenance

drooping forehead, drooping eyes,drooping chin, droopingmouth tailofmouth

Cover(24hours)

24-hourcreasecover,reddishcover,darkeningcover,yellowcover

Wrinkle(onetime)

foreheadWrinkle,thewrinklesaround theeyes,thecoveringofthemouth, thecoveringpower,

Moisturizingimprovement

increaseskinmoisturecontent/improvementoftheskin

Etc
Skin lusterimprovemen

Maintainingskinmoisturizationin10 minutesofhotandcoldair  Sweets

prout, waterfruit bycolor

hypoallergenictest




