


Cledbel / Brand Story

“Key toK-Beauty”

“The main motive of Cledbelis Key to K-beauty which means find naturalb

eauty for every woman

we will be withallwomenwho pursue beauty of thetime”
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Continuous research and development for beauty

Cledbel has special know-how for 20years of beauty business and was loved for hydrogel gold mask which is the
first gold concept mask in the market and lifting mask which contains lifting needs Moreover, It rewrite the hist
ory with V lifting cushion which helps for cover,

radiance and Double-jaw lifting was sold 600million for only 2years of launch Becoming keyt

o K beauty, we still strive for research and development for good production

Promising for customerimpression

The main motive of Cledbel is Key to K-beauty which means find natural beauty for every woman we willbe

with all women who pursue beauty ofthetime



Season 1 Ultra V Lifting Cushion Season 2 Miracle V Cushion
35 Billion Sales/ 2.2 Million Sales 60 Billion Sales / 3.7 Million Sales

Since launch 2018
Amazing record with only V cushion
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® Brand Sales Over

° inabout two years sincethe
launch of the lifting cushion / (2018.1-2020.4)

¢ Second placein cushion segment (market)in2020/ Third
placein cushion segment (market)in
2019 (Kanta World Panel 2019,2020)

e Pioneeringa new trend of lifting V-cushion (high
performance), not just a cover.

e LiftingPack/ LiftingCream /
Liftingampoule lamp Specialized Brand.

PICK

APRIL 2019

Cledbel Model GO SO YOUNG / KIM HEE AE



Korea, the United States, Japan,
and China selected
by Beauty influencer

#1in cushion category

Marie claire , allure Nylon
Editor's Pick K-BEAUTY Ranked #1
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Cledbel - Marketing & PR

oTV&
Movie theaterCF

Lledbal
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eMagazinead

eBeauty YouTuber, Ins
tagram YouTubead




©2020 launch event for new products (Banyan Tree Hotel)
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eCommunication of makeup class and store display by Sinn nim (1.6 million followers)

Cledbel
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Sales Channel

TV Homeshopping

*Online shoppingmall G S S H

eDuty-free shop
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eOther Overseas Export / Branch
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Salesitem

Colorcosmetics

Basic

Eye lifting : |

eyeampoule, serum, cream

Cledbel

Miracle Power Lifting V Cushion
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power liftingserum, cream

Tone-up cream
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moisture serum,cream
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Strategy 1.

Develop / launch differe
ntiated products for MZ g
eneration

Introduce various needs differ
ent from existing products, bu
tlet's differen- tiate bymaintai
ning
high-functioningcompo- ne
nts of Cledbel.

Targetthe trend leading MZ generation!

Strategy 2.

Selection of differentiated A
mber Senders for
MZ Generation

New Young & Trendy Image
s ExcludingOld Top Models fr
om Communications

Cledbel

Strategy 3.

Digital Advertising C
oncentration for M
Z Generation

Executedigitalads suchas Inst

agram, YouTube, and Kakao rat

her than traditional TVmoviet
heater magazineads




Strategy 1. Develop/launch differentiated products for MZ generation

Includes high-functional components, not just makeup cushions for simple covers Emphasiz

ing the feeling of receiving skin care even during makeup

“Cledbel first! 3 types of customized cushion 2

#Based on the beauty keyword of MZ generation called Chakbuttem. Key Key

words are added to proceed

Lifting cushion # Super covercushion # Glow cushion #
V CHAK MILCHAK GGOLCHAK

#CHAK CHAKCHAK



#VCHAK
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Younglifting cushions for skin in their 20s beginning to lose mo
mentum

Elasticity with peptide protein component

Gold microfiber collagen + Melting microfiber collagen for lifti
ngskin

Contains hyaluronic acid for moisturizing the skin Contai

ns pink reflector powder for young V CHAK

— Completion of young and smooth skin V CHAK




Cledbel

Cledbel first cover cushion
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* Macro/micro double cover powder to effectively cover pores
, blemishes, freckles, etc.

« Elasticity with peptide protein component

* Contains hybrid cover powder and vitaminC deriv
atives specialized for dark circle covers

* Contains hyaluronicacid for moisturizing the skin

Cushion for tight skin without darkening all day




Cledbel

Cledbel first glowcushion =2 2pi=aiE)
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Cushion for moist and glossy skin.

Moist and smooth skin all day long with triad hyaluronicacid in poly
mers, low molecules, and heavy molecules

Peptide proteincontent
Contains hyaluronicacid for moisturizing the skin

Cushion for Bareskin
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SUCCESS STORY1
LOHBS base makeup after Februarylaunch #1 (February) / #2 (March)

SALES DISPLAY Marketing acivity Sales result
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o Communication withSINNNIM fav * Customer communicationthroug Insta * February Sales No. 1
orite cushion gram advertisement and Instagra e 2ndin Marchsales (

mactivation base makeup)
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Strategy 2. Selection of differentiated Ambassador for MIZ Generation

Youtuber Sinnnimwith Former member ofX-One
1.6 millionfollowers. ChoSeung-yeon




Strategy 3. Differentiated marketing for MZ generation

Cledbel x lalavla
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SUCCESS STORY2
Lalavia 1 Base VIaleup Sales for April

Marketing acivity Salesresult
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Cledbel x lalavla
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L . ®  Increased brand awarenessof TV commerdals Increase
o Communicationwith Ch e brandawarenessthroughlnstagramand YouTubeads
0 Seung-yeon's Chak C Lalabla sales promotionevent for Cho Seung-yeon'sfans (photo
hakCushion o @ard,hand-wnittenlipsticklottery, etc.)

e No.1monthlysales fo
r Aprilrelease



SUCCESS STORY3

Qedbel x CSY limited edition release ((edbel Homepage)
Differentiated product Marketing acivity Salesresult
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« Twoversions oflimited release ® Limited Edition Launch Interview Instagrama
nd YouTubeAdvertisements  Sold outof4,000setsin 58 minutes after
1) op version + Handwrittenbrormide andbromite raff melimitedediﬁ-o.n/
2) ging version e eventsforfans sales of about 300 millionwon

¢ ChoSeung-yeon'slimited edition unboxingvideo, etc.






Cledbel— Cushion CF

Cushion PPL
Kim Hee-ae Cushion PPLforJTBC'sdrama
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Cledbel

Korean Women Are Now More Powerful
We're back with a cushion for a smooth V!

New Cledbel 2020 Glow Power Lift V Cushion Rose
Gold/Black/Pink
# V michak Cushion



Reinforcement of components - 500% enhancement of core components such as
gold microfiber collagen + hybrid cover components

o Lifting increase Maintains 24-hour lift on both sides of the skin

-Gold microfiber collagen / Melting microfiber collagen / 24K gold : 500% increase (compared

toseason 1)

-Replacing gold microfiber collagen waterinstead of purified water
-30% of gold microfiber collagen water- Contains the core ingredients of 30 bottles of goldthread c

ollagen ampoule
-Pink Vitamin microfiber Vitamin Collagen UP(new)
-500% increasein 14 peptide content (compared to Season 1)

-Flourine,EGF 500% increase (Compared to Season2)

Cover increase 24-hour redness, yellowness, and darkeningcoverage

-Pink Mineral Cover Powder/ Close Coverwith Hybrid Cover Components

« Moisturizing increase

-Double moisturizing effect due to increased moisture content and moisture contentin the skin

-500% increase in hyaluronicacid (compared to season 1)
-Cactus extractnew!



Lifting in
crease

Cover in
crease

Moisturizing i
ncrease

12 Houir Lifting Maintenance NO!

- lifting increase
Maintains 24-hour liftbimaxillary of
theskin

24-hourredness, yellowness,and dar
kening coverage

Double moisturizing effect due to incr
eased moisture content and moistur
e contentinthe skin



V bumps increse-natural skin tone with golden ratio bumps +
natural Vchak cover

64% Gold Beige Essence . 36% pink mineral Essence

natural origin pi

nk mineral hyal

uronicacid cact
usextract

Gold microfiber colagen molt
en microfibercollagen Real G
old peptide protein

Bright pin
k toneup

Close-up cover
bumpsincrese



Cledbel

Clinical increse-Maintains 24-hour bimaxillary lift + 24 Hour Cover+ Double

Moisturizationimprovement

o LiftingClinictest (One-time&2weeks) bim

o axillary lifting on a singleuse

» 12 Hour bimaxillarylifting Maintenance ¥ 24 Hour bimaxillary lifting Maintenance

 drooping forehead, drooping eyes, drooping chin, drooping mouth tail of mouth

® Cover (24hours)

M 24-hour crease cover, reddish cover, darkening cover, yellow cover

® Wrinkle(one time)

o forehead Wrinkle, the wrinkles around the eyes, the covering of the mouth, the covering power,
® Moisturizingimprovement

q increase skin moisture content/improvement of the skin

® Etc
o Skin lusterimprovemen

o Maintaining skin moisturization in 10 minutes of hot and cold air Sweets

« prout, waterfruit bycolor

« hypoallergenictest





