
 Differentiation factor 

• Price 
 - Supply NON-OEM products by half price of OEM products 

 - Current NON-OEM product’s price in the market are 40~70% for OEM but NON-OEM 

product’s are linked to OEM manufacturer.  Our products can be comparable with AM 

products and higher quality than other OEM manufacturer 

 

• Quality 
- Alternative parts which is certificated by government is 50% lower than OEM parts but 

have similar quality. It have more competiveness than AM products because we have 

higher quality and have more trust by customers 

 

• Platform 
- Making up current platform , Customer can search any parts from anywhere and can 

purchase any products in the worldwide by our server. By our platform, we can manage 

easily sales, inventory, accounting which is linked to our platform.  
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